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Abstract: In general, the influence of the media on the process of shaping the
bilateral relations and public perception of the countries is undeniable, which was
clearly demonstrated during the First World War. In addition to providing the
public with content information such as defamation, propaganda, defamation,
murder, fake news and enmity, the media also actively deals with topics such as
impartiality, friendship, peace, conflict resolution and mediation, hence it can be
said , that the media can create the language of political communication, give
events direction and be a party or protect neutrality, a clear example of this is the
Russia-Ukraine war that started in February 2022, in which the media is actively
involved. It is the media that creates the information background and influences
the agenda of the society, which directly or indirectly affects the relations between
the countries. Perception and knowledge of events developed in the world is
mainly carried out through mass media Media, as an important tool of political
processes, becomes especially important when it merges with the political sphere.

If we look at history, we will see that there are periods of upswing and downswing
in Russian-Turkish relations. As for Turkey's attitude towards Ukraine, with the
declaration of Ukraine's independence in 1991, Turkey chose the path of good
neighborly relations and cooperation with Ukraine. In general, Turkey tries to play
the role of a mediator in ensuring peace in the region. Accordingly, Turkey, in the
current Russia-Ukraine war, offers the parties the role of a mediator in the field of
conflict resolution. It must be said that there is a difference of opinion regarding
this war in the Turkish society, which is well reflected in the Turkish media. The
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media is a powerful mechanism for causing changes in the society, therefore this
study aims to reveal the direction of the coverage of the Russian-Ukraine war in the
Turkish media, especially in the social media, and how all this affects the relations
between the interested countries. Within the scope of the research, the Twitter
accounts of the 5 most read newspapers in Turkey were taken as basis. The last
year's tweets of these Twitter accounts regarding the Ukraine-Russia War were
analyzed. In the analysis, negative and positive attitudes about the war were
measured. In the selection of newspapers, the distribution of right and left
tendencies as well as the highest reading rate were taken into consideration.

Key words: Russia-Ukraine War, Public diplomacy, Turkish Media, Twitter
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Introduction. Public diplomacy, a Cold War concept, is defined as an area of
activity of international relations and communication process management. Media
is used as a public diplomacy tool due to its ability to reach interlocutors quickly,
easily, and effectively (Baritci, 2023)

All countries that are leaders in the globalizing world benefit from the power of
media in the international arena (Ertekin, 2012). Media is the greatest power in
conveying the activities of states (Yildirim, 2015). States especially need
international media organizations that will present developments regarding foreign
policy to the world public from their own perspectives. Public diplomacy has a
significant place in this understanding that states have (Baritci, 2023). Among the
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application areas of public diplomacy, media stands out thanks to its power to reach
people all over the world and create a certain impact on them (Yildirim,
2015). Public diplomacy is defined in its broadest sense as “the process by which a
government communicates with foreign publics to create an understanding of its
nation's ideas and ideals, institutions and culture, as well as national goals and
current policies” (Tuch, 1993). Technological developments have one of the biggest
shares in the diversification and development of public diplomacy practices over
time. In this process, media has emerged as the most important element in
countries' ability to tell their own stories to others in the context of public
diplomacy (Baritci, 2023).

The media affects many events, from the conversations of people around the world
in their daily lives to the activities of senior executives and politicians (Bektas,
2013). The role played by the media in determining the agenda is "not only
bringing certain events and situations to the agenda, but also affecting the order of
importance within the agenda itself" (Inceoglu, 2015). What makes the media so
important in terms of public diplomacy is its agenda-setting power Although states
attach great importance to international media organizations in their public
diplomacy activities, naturally they cannot always control the flow of information.
In other words, when the situation is evaluated from the perspective of public
diplomacy, while states tell their own stories to gain legitimacy in the world public
opinion, other media organizations continue to tell the stories of others. Therefore,
the reflections of the developments in the world in the international media are of
great importance (Kavoglu, 2013).

As for one of the most popular forms of media, the emergence of social media has
had a profound impact on political communication, transforming the ways of
disseminating political information, forming public opinion, and engaging citizens
in political processes. Social media platforms have democratized political
communication, allowing individuals to voice their opinions, engage in discussions,
and mobilize for collective action (Chadwick, 2017). Social media has
revolutionized the distribution of political information and the shaping of the
political agenda (Gibson & McAllister, 2017). Moreover, social media platforms are
an alternative source of news for many users, facilitating the spread of information.
Twitter, for example, provides a platform for collective action that allows citizens
to rally around common causes and challenge political authorities (Lotan, 2011).

Turkey has been actively pursuing a peace-oriented policy in public diplomacy and
world politics for the last 20 years. This approach, which reflects Ataturk's phrase
"Peace at home, peace in the world", focuses on good relations with neighbors and
the resolution of conflicts through negotiations. In this context, Turkey actively
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undertakes a mediation role and produces peace-oriented solutions by bringing the
parties together. Another important actor of public diplomacy and peace studies is
the media, along with the states. The power of the media in establishing peace, in
its constructive mediating role and in creating effective public support is
undeniable.

In the light of this information, this research aims to determine, in the most general
sense, whether the peace-oriented mediation approach of Turkish public diplomacy
is seen in the Turkish media. The approach of the Turkish media in the Russia-
Ukraine war, which started in February 2022 when Russian President Vladimir
Putin declared a "special military operation" in Ukraine, was under scrutiny.

In this context, covering the last year of the war, between 5 October 2022 and 5
October 2023, the accounts of the 5 newspapers (Hiirriyet, Sabah, Cumhuriyet,
Sozcti and Yeni Safak) X (Twitter) that best represent Turkey's media structure,
with their reading, following rates and ideological stances, were examined with
Content Analysis and Ego Analysis. The aim of this analysis is to determine what
kind of language the Turkish media used during the Ukraine-Russia war. In this
context, answers to the following questions were sought in the research:

How many total tweets did each media platform post in the last year? What
percentage of these tweets are about the Ukraine-Russia war?

1. Has the rate of war-related news decreased monthly in the last year??

2. What language was used in the context of Positive, Negative and Neutral in war-
related news in the last year?

3. What is the month-based Tone Distribution and Ego Analysis of news tweets
about the Russia-Ukraine war?

4. What are the prominent word bubbles from war-related tweets?
5. Does the Turkish media's presentation of the war coincide with Turkish policy?

The follower numbers of the X accounts of these newspapers are as follows:
Hiirriyet 4.3 million, Sabah 2.2 million, Cumhuriyet 3.5 million, S6zcii 1.7 million
and Yeni Safak 1.1 million. The appearances of newspapers' X accounts are as in the
table.
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FINDINGS

Number and Total Volume of Russia-Ukraine War News in Turkish Media

The total volumes of tweets and the total number of news stories shared about the
Russia-Ukraine war in the Turkish media in the last year are as follows;
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Pages Total Volume Russia-Ukraine War

HURRIYET 423K 406
SABAH 613K 404
CUMHURIYET 84.1K 245
YENI SAFAK 44. K 640
s6zcU 75.1K 640

Turkish media made an average of 467 news stories about the Russia-Ukraine war
in X in the last year. News about the Russia-Ukraine war has decreased month by
month in 2023. In the last months of 2023, almost no news was made. The
visibility of the war in the media has completely decreased. Another noteworthy
data in the table is that Cumhuriyet newspaper, which is left-oriented and has the
highest value in terms of news volume, reported less about the war compared to
other newspapers. Hiirriyet and Sabah newspapers, which are right-leaning and
positioned in the center, made news at almost the same rates. The Islamic-leaning
Yeni Safak newspaper and the left-leaning S6zcii newspapers made the same
number of news.

Content of Russia-Ukraine War News in Turkish Media

Content of war news in Turks media

%l

» Positive
n Megative

= Matr

%57

In the tweets of the five newspapers included in the analysis, negative words were
used in 57% of the news about the Russia-Ukraine war. Negative words such as
war, death, destruction, injury, against, reaction, retreat and challenge come to the
fore in news content. On the other hand, the usage rates of positive constructive
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words such as peace, agreement and reconciliation remained at 12%. The usage rate
of neutral words is 31%. Despite Turkey's constructive, conciliatory, mediator and
peace-oriented approach, Turkish media aims to increase reading rates by using
more negative words for war.

Data by Newspapers
Hiirriyet/All News Sharings

General View

Gazeteci Nedim $ener'in "PKK/HDP'ye

5395 milyon TL'lik Hazine yardimi Segim giindemi ile ilgili haberler Gne
durdurulmal”  baghkli  haberi &ne ckmaktadir.
gikmaktadir.
L]
L
Number of Shares
m——— P —
‘/_§\ ——
42.3
Views
185.4B
Access
3.3B ©Oct 2022 Now 2022 Dec 2022 Jan 2023 Feb 2023 LMar  Apr2023 May.23 Jun 2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023

Hiirriyet Newspaper shared a total of 42.3 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 185.4 billion views and 3.3 billion
Reach. The most seen news is generally related to Tiirkiye news and domestic
politics.

Hiirriyet/Russia-Ukraine War Posts

Russia-Ukraine

"Ukrayna'da devam eden savastan kagarak Tirkiye'ye
gelen Rus ve Ukraynali vatandaglar Antalya'da bir
War News okulda aglan Tirkce kursunda sinifta bos sira
birakmadi.” balikii haber dne gikmaktadir
® ‘Rusya Savunma Bakanlg: Ukrayna'nin Rus
@ asker tesisine diizenledigi fiize saldinsinda
Number of Shares 63 askerin hayatini kaybettigini duyurdu
- baglikii haber &ne gikmaktadir.

406

Views

1.7B

31M

Oct 2022 Nov 2022 Dec 2022 Jan 2023 Feb 2023 1Mar  Apr2022  May.23 Jun 2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023

Hiirriyet's Russia/Ukraine War posts between October 5, 2022 and October 5, 2023
are 406 in total. These Tweets reached 1.7 billion views and 31 million Reach. The
prominent news is mostly about Russian and Ukrainian citizens who came to
Turkey from the war.
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Hiirriyet/Word Analysis: Frequently Used Words

Words Volume Words Volume
Ukraine 241 Russia-Ukraine 39
Russia 179 flash 35
'war 167 news 29
Putin 56 Erdogan 27
Latest situation in the Ukrainian war 84 Russian 27
first 41 came 24
new 40 explained 46
Zelensky 40 EU 12

The first 5 words that stand out most frequently in Hiirriyet's posts about the
Russia-Ukraine War are Ukraine, Russia, war, Putin, the latest situation in the
Ukraine war.

Tone Distribution of Hiirriyet/Savas News — Ego Analysis Volume Information

n%

Mention Volume

When Hiirriyet examines the posts about the Russia/Ukraine War, 62% consists of
Negative, 27% Neutral and 11% Positive content Hiirriyet's use of more negative
words about the war reveals that it is trying to attract attention by revealing more
of the horror of war. The content of a more constructive discourse is 11%.

Sabah/All News Shares

General View

Sacim gindems de dgh habedes e
hmaktade

61.3
Views e
e \ 1\
159.98 T
. \.\\
Access
4 3 B Oct 2022 Nov 2022 Dec 2022 Jan 2023 Feb 2023 1 Mar  Apr 2023 May23 Jun 2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023
.

142



Sabah Newspaper shared a total of 61.3 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 159.9 billion views and 4.3 billion
Reach. News content is focused on domestic politics, similar to Hiirriyet.

Sabah/Russia-Ukraine War Shares

Russia-Ukraine
War News

Number of Shares

404 —

Sabah's Russia/Ukraine War posts between October 5, 2022 and October 5, 2023 are
404 in total These Tweets reached 958 Million views and 25 Million Reach.
America's appreciation of Turkey's critical role in mediation is at the forefront of
the news.

Sabah/Word Analysis: Frequently Used Words

Words Volume Words Volume
Russia 300 grain 48
Ukraine 280 USA 47
Russia-Ukraine [131 President Erdogan 43
war 158 continue 39
President 104 Foreign affairs 39
State 80 did 39
Minister 79 came 38
Putin 70 Defense 37
Erdogan 66 minister 36
Tiirkiye 52 meeting 20

The words Sabah uses most frequently in its posts about the Russia-Ukraine War
are Russia, Ukraine, Russia-Ukraine, war, president.
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Tone Distribution of Morning/War News — Ego Analysis Volume Information

Mention Volume

a1

N

—— Pasitive Neutral ——Negative

mPositve mMeutral mNegative

Sabah's posts about the Russia/Ukraine War are 56% consists of Negative, 31%
Neutral and 13% Positive content.

Cumbhuriyet/All News Sharings

General View

Volume Information “Erdogan képride intihar  etmek “lsmailaja cemaatindeki hocalar, cemaatteki cinsel istismar

® isieyen kigiyi ‘ikna’ etti” baghidh haber olaymna iliskin milritlerini ikna elmeye galigiyor. Ismailaga cemaati
ne gikmakiadir hocalanndan Mesut Demir, istismarci baba Yusuf Ziya Gumisel'e
“biiyik alim’ diyerek sahip ikt baglikh haber dne ckmaktadi.

Number of Shares ®

84.1

Views

297.6B

Access

7 5 B 0c12022 Nov 2022 Dec 2022 Jan 2023 Feb 2023 1Mar  Apr2023 May.23 Jun2023 Jul 2023 Aug 2023 Sep 2023 0ct 2023

.

Cumhuriyet Newspaper shared a total of 84.1 thousand tweets between 5 October
2022 and 5 October 2023. These Tweets reached 297.6 billion views and 7.5 billion
Reach.

Republic /Russia-Ukraine War Posts

Russia-Ukraine
War News

Zelenskiden dunyaya cagn: ‘Rusyaya
® miimkin oldujunca sert tepki verin'
| agiklamalan Sne gikmaktadir

“Erdogan: Bana 'Pulinlle Zelenskiyl
Number of Shares ! ® nasil idare ediyorsun’ diyortar, bu bir
su” baslikli haber one gikmisti

245

Views

850M

Access

17.7M

0ct 2022 Nov 2022 Dec 2022 Jan 2023 Feb2023 1Mar  Apr2023 May.23 Jun2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023
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The Republic's Russia/Ukraine War posts between October 5, 2022 and October 5,
2023 are 245 in total. These Tweets reached 850 million views and 17 million
Reach. The news about how Erdogan maintains the balance between the two

countries attracts attention.

Republic / Word Analysis: Frequently Used Words

Words Volume ‘Words F’olume
Ukraine 108 explanation 23
Russia 83 claim 11

war 74 Russia-Ukraine |9
Zelensky 29 reaction 9

Putin 18 output 9

USA 15 ‘World 8
opposite 13 attack 8

The words Cumhuriyet uses most frequently in its posts about the Russia-Ukraine
‘War are Ukraine, Russia, war, Zelenski and Putin.

Tone Distribution of Republic / War News — Ego Analysis Volume Information

Mention Volume

= Fositive

ll_—\l_/\l_l/_f

Neutral ——Negative

When Cumbhuriyet's posts about the Russia/Ukraine War are examined, 58%
consists of Negative, 33% Neutral and 9% Positive content.

145



Spokesperson/All News Sharings

General View

Volume Information )
Evli imamin camide bagka kadinla eg
® iorafindan yakalanmasi de ilgili haber
| Gne gkmaktadr.

"Kamuda caligan avukal ve mihendislerin
maas Isyani” baghkli  haber o&ne

gikmaktadir
Number of Shares

75.1

Views

278B

Access

6 3 B 0ct 2022 Nov 2022 Dec 2022 Jan 2023 Feb 2023 1Mar  Apr 2023 May.23 Jun 2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023
[]

S6zcti Newspaper shared a total of 75.1 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 278 billion views and 6.3 billion Reach.

Sozcii /Russia-Ukraine War Shares

Russia-Ukraine
War News

‘Zelenskiy: Rusya ile Avrupa'nin glvenlijini savunmak igin savagiyoruz”
baglikli haber dne gkmaktadir

Number of Shares

girdi* baghki haber one gikmaktadir.

Views

680M

Access

30.6M

0ct 2022 Nov 2022 Dec 2022 Jan 2023 Feb 2023 1.Mar  Apr2023 May.23 Jun 2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023

So6zcii's Russia/Ukraine War posts between October 5, 2022 and October 5, 2023 are
640 in total. These Tweets reached 680 million views and 30 Million Reach

146



Word Analysis: Frequently Used Words

‘Words Volume Words Volume
Russia 323 the plane 18
Ukraine 322 opposite 17
war 128 new 16
Russia-Ukraine 78 UAV 16
Zelenskiy 64 NATO 14
Putin 44 Tiirkiye 14
USA 36 EU 13

The words that Sozcii uses most frequently in its posts about the Russia-Ukraine
War are Russia, Ukraine, war, Russia-Ukraine, Zelensky.

Tone Distribution of Spokesperson / War News — Ego Analysis Volume
Information

Mention Volume

—— Pasitive Meutral - ——Negative

Sozctii's posts about the Russia/Ukraine War, 59% consists of Negative, 27% Neutral
and 14% Positive content.

Yeni $afak/All News Sharings
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General View

Volume Information Istanbul  Begiktagta  bir _ genx
@ AtatirkGn vefat ettigi saat olan 09.05%

skenlerin calmasifa hingQr hangar

aglad:.” basliki haber one cikmaktadir

‘Camide mistehcen poz vererek dini degerleri hige sayan Eda
Tagpinar, Istanbul Cumhuriyet Bagsavciigina ifade  verd
“Igerisinin bir ibadethane oldugunu dgnmemigtim. Bu durum igin

ergekien GzgUnGm kit haber ne gikmaktad.
Number of Shares gergek! 91 bagl ¢

°

Views

Access

3 2 B Oct 2022 Nov 2022 Dec 2022 Jan 2023 Feb 2023 1Mar Apr2023 May.23 Jun2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023
.

Yeni Safak Newspaper shared a total of 44 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 54 billion views and 3.2 billion Reach.

Yeni Safak /Russia-Ukraine War Posts

Russia-Ukraine
War News

“Rusya-Ukrayna savaginda Ukrayna'nin yaninda yer almamiz gerektigini
@ dsiniyoruz" CHP Genel Bagkan Kemal Kilicdaroglu, ABD'de yaptigi
konugmada Turkiye'nin Rusya-Ukrayna savasyla ilgili yUrdttigu

Number of Shares diplomatik bagary karalamaya Galigt.” baghkh haber dne gikmaktadir.

640

Views degiliz

680M

Ukrayna-Rusya savas! hakkinda konusan Alman
Hikomet Sozcd Yardimeisi Chistiane Hoffmann:
destekliyoruz ama savagin tarafy
fadesini kullandi.” baglkli haber one

gikmaktadir

Access

30 6 M 0ct 2022 Nov 2022 Dec 2022 Jan2023 Feb2023 1Mar Apr2023 May.23 Jun2023 Jul 2023 Aug2023 Sep 2023 Oct 2023
.

Yeni Safak's Russia/Ukraine War posts between October 5, 2022, and October 5,
2023 are 640 in total. These Tweets reached 680 million views and 30 million
Reach.

Yeni Safak /Word Analysis: Frequently Used Words

Words Volume Words Wolume

Russia 428 Erdogan 86
Ukraine 422 USA 80
war 225 President Erdogan 73
President 124 grain 64
State 106 Tiirkiye 63
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Putin 101 Russian 54
Russia-Ukraine 99 opposite 49
President 95 Defense 49
Zelenskiy 46 Defense 49

The words most frequently used by Yeni Safak in its posts about the Russia-Ukraine
War are Russia, Ukraine, war, president, state, Putin.

Tone Distribution of Yeni Safak /War News — Ego Analysis Volume Information

13%

Mention Volume

——Fasitive Neutral ——Hegative

Yeni Safak's posts about the Russia/Ukraine War 53% consists of Negative, 34%
Neutral and 13% Positive content.

Conclusion. Turkish media in the last year has made an average of 467 news stories
about the Russia-Ukraine war in each media. News about the Russia-Ukraine war
has decreased month by month in 2023.2023 In the last months of the year, there
was almost no news. The visibility of the war in the media has completely
decreased. In the tweets of a newspaper included in the analysis, negative words
were used 57% of the time in news about the Russia-Ukraine war. Negative words
such as war, death, destruction, injury, against, reaction, retreat and challenge
come to the fore in news content. On the other hand, the usage rates of positive
constructive words such as peace, agreement and reconciliation remained at 12%.
The usage rate of neutral words is 31%. Despite Turkey's constructive, conciliatory,
mediator and peace-oriented approach, Turkish media aims to increase reading
rates by using more negative words for war.

Hirriyet Newspaper shared a total of 42.3 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 185.4 billion views and 3.3 billion
Reach. Hiirriyet's Russia/Ukraine War posts are 406 in total. These Tweets reached
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1.7 billion views and 31 million Reach. When the most used words are examined,
the first 5 words that stand out are Ukraine, Russia, war, and Putin. When the tone
distribution is examined, 62% consists of Negative, 27% Neutral and 11% Positive
content.

Sabah Newspaper shared a total of 61.3 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 159.9 billion views and 4.3 billion
Reach. Sabah's Russia/Ukraine War posts are 404 in total. These Tweets reached
958 million views and 25 Million Reach. When the most used words are examined,
the first 5 words that stand out are Russia, Ukraine, President, War and State.
When the tone distribution is examined, 56% consists of Negative, 31% Neutral
and 13% Positive content.

Cumhuriyet Newspaper shared a total of 84.1 thousand tweets between 5 October
2022 and 5 October 2023. These Tweets reached 297.6 billion views and 7.5 Billion
Reach. Republic's Russia/Ukraine War posts are 245 in total. These Tweets reached
850 million views and 17 Million Reach. When the most used words are examined,
the first 5 words that stand out are Ukraine, Russia, War, Zelenski and War. When
the Tone Distribution is examined, 58% consists of Negative, 33% Neutral and 9%
Positive content.

Yeni Safak Newspaper shared a total of 44 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 54 billion views and 3.2 billion Reach.
Yeni Safak's Russia/Ukraine War posts are 640 in total. These Tweets reached 680
million views and 30 million Reach. When the most used words are examined, the
first 5 words that stand out are Russia, Ukraine, President, State and Putin. When
the Tone Distribution is examined, 53% consists of Negative, 34% Neutral and 13%
Positive content.

Sozcii Newspaper shared a total of 75.1 thousand tweets between 5 October 2022
and 5 October 2023. These Tweets reached 278 billion views and 6.3 billion Reach.
Sozcii's Russia/Ukraine War posts are 640 in total. These Tweets reached 680
million views and 30 million Reach. When the most used words are examined, the
first 5 words that stand out are Russia, Ukraine, War, Zelenskiy and Putin. When
the Tone Distribution is examined, 59% consists of Negative, 27% Neutral and 14%
Positive content.
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